C

Journal of Applied Family Therapy

Iranian Association of Women’s Studies

Analysis of the Clergy's Perspective on Cultural Invasion
and Its Impact on Iranian Families

Samaneh. Foghi@®?!

Mohammadreza. Aghareb Parast®?”

Abdolreza. Baghi®?®

1. PhD Student, Faculty of Sociology, Shahreza Branch, Islamic Azad University, Shahreza, Iran
2. *Corresponding author: Assistant Professor, Faculty of Sociology, Shahreza Branch, Islamic Azad

University, Shahreza, Iran

3. Assistant Professor, Faculty of Sociology, Shahreza Branch, Islamic Azad University, Shahreza, Iran

Journal of
Applied Family Therapy

elSSN: 2717-2430
http://Aftj.ir

Vol. 4, No. 2,

Pp: 646-663
Summer 2023

Original research article

How to Cite This Article:

Foghi, S., Aghareb Parast, M. R., & Baghi, A.
(2023). Analysis of the Clergy's Perspective on
Cultural Invasion and Its Impact on Iranian
Families. Aftj, 4(2): 646-663.

© 2023 by the authors. Licensee Iranian
Association of Women’s Studies, Tehran,
Iran. This article is an open access article
distributed under the terms and conditions of
the Creative Commons  Attribution-
NonCommercial 4.0 International

(Cc BY-NC 4.0 license)
(http://creativecommons.org/licenses/by-
nc/4.0/)

Email: aghareb@iaush.ac.ir Received:  10.05.2022 = Acceptance:

Abstract

Aim: This study aimed to analyze the cultural
invasion and its damages to the Iranian family
foundation from the perspective of the Clergy's
viewpoint. Method: This research was conducted
using a descriptive-analytical method, relying on
library resources. Results: One of the social
functions of the media is its role in introducing the
concept of family to the audience. They often depict
families as distinguishable and prominent units. This
method transfers the family foundation from one
generation to another. The purpose of this research is
to identify the destructive effects of cultural invasion,
soft war, and cultural damages to Iranian families
from the perspective of the Clergy. Western media
can impose their own definition of family on the
Iranian society by repeatedly publishing their desired
definition of family, thus causing a change in a
society from within. This has become a concern for
officials, including the Clergy. Conclusion: Data
analysis showed that the virtual space and media
have the most significant impact on cultural invasion.
Iranian
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Introduction

Now, in the 21st century, which is the century of communication, these
communications have led to cultural changes in such a way that it can be said to have
accelerated the phenomenon of cultural invasion.

Methods

This research was conducted descriptively-analytically using library resources.
Results

Culture is not superficial or apparent; rather, it is rooted in the fundamental and
intrinsic insights and beliefs of humans (Rezavi et al., 2018). Sociologists consider
the culture of each society as the basis of its civilization, and cultural scholars have
called society a group composed of a common culture. Today, culture refers to all
the tools available to members of a society, including all customs, beliefs, sciences,
arts, and social organizations that exist in a society (Mansoori, 1991).

Role of Media in Producing Mental Contents Today, the importance and role of
media are undeniable; this is due to their significant impact on the beliefs, values,
norms, and behaviors of society and their transformation by this powerful cultural
tool, which creates and reinforces the power of acceptance in the audience based on
the modern security model (Bahrami, 2009). Communication tools such as satellites,
the internet, and mobile phones have had a significant impact on all aspects of
society. These tools play a very important role in the emergence of new habits, the
formation of values and beliefs, or changes in people's opinions, behaviors, and
attitudes, and in the cultural transformations that govern society and families. On the
other hand, the global dominance system has tried to have complete control over the
media to achieve its various goals. Therefore, the media not only have the ability to
show reality other than it is, but they can also change people's perception of reality
according to their taste and preference (Rahmani et al., 2016).

Satellite Networks: The global dominance system, especially the United States
government, strives to monopolize the technology of satellite construction and its
programming. Broadcasting TV programs for the conquest of hearts and minds
enhances diplomatic power and aids in the resolution of foreign disputes. Especially
in times of crisis, they try to broadcast influential programs for the people of other
countries through their media. Recent advancements in satellite technologies,
coupled with the expansion of television news markets, exemplify this. Specifically,
the ability to cover news events instantaneously around the world has highlighted
the role media play in advancing or implementing foreign policy. Satellite networks
can be considered the most powerful weapon of the global dominance system in the
media war against countries, with their wide reach and ability to transmit vast
amounts of information, they have become a unique tool in their hands (Moradi).
Furthermore, by broadcasting obscene films with themes that attract adolescents and
young adults, they target the cultures of countries.

Computer Games: In computer games, the user in this media space experiences
driving, shooting, chasing, and escapes, finding themselves in the scene and
accessing a false excitement. With a little reflection, one can see and understand the
soft power of the enemy in the form of the new media of computer games; a weapon
that is used in their soft war. Soldiers in the world of computer games advance into
homes without any supervision or resistance.
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The design of these games has been with significant purposes such as promoting
hedonism, confronting ethics, and eradicating the stigma of sins. Individuals
gradually engage in illegal acts, theft, etc. (Mohammadi, 2015).

Disuccion and Conclusion

In today's world, countries cannot build walls around themselves and remain safe
from the encounter of their society's culture with foreign cultures. If a society's
culture loses its strength and people become detached from their culture, the power
of proper thinking is taken away from them, and they drown in this sea of
communication. If a nation is interested in preserving and safeguarding its cultural
identity, it should strive to preserve its society's intangible culture. However, this
does not mean that intangible culture can or should be kept completely untouched
and static, as change is a characteristic of culture. But this change does not harm
cultural identity if it follows a normal and spontaneous course. Several solutions
have been suggested to counter and fight cultural invasion, some of which are
mentioned here: 1- Comprehensive understanding of cultural invasion and the
enemy's goals from it; 2- Strengthening religious and political insights of the people;
3- Satisfying human natural needs through legitimate means; 4- Expanding the
practice of enjoining good and forbidding evil; 5- Self-improvement of cultural
authorities; 6- Efforts to eliminate economic poverty.

References

Abdollahkhani, A. (2007). American approaches and plans on lIran. Tehran:
Contemporary International Studies and Research Institute.

Alizadeh, M. J., & Moradi Saleh, A. R. (2012). The role of the cultural authority of the
Islamic Republic of Iran in confronting cultural invasion from the perspective of
Imam Khamenei. Security Studies Quarterly, 11(2), 67-60.

Alizadeh, M. J., & Moradi Saleh, A. R. (2012). The role of the cultural authority of the
Islamic Republic of Iran in confronting cultural invasion from the perspective of
Imam Khamenei. Security Studies Quarterly, 11(2), 67-60.

Asadi, A. (2017). A Role of Digital Media on Discussing about the Diplomacy in the
World. Scientific Research Publishing, Open Journal of Political Science, (7),
PP267-275.

Bahrami, K. N. (2009). Media theory. Tehran: Kavir Publications.

Bashir, H., & Afrazsiabi, M. S. (2012). Social networking sites and youth lifestyle: A
case study of the largest Iranian virtual community. Journal of Cultural Research,
5(1), 31-62.

Bremen, E. (1996). Cultural control. H. Eliasie, Trans. Tehran: Nashr Ney. (Original
work published 1375)

Gholamrezaei, A. A. (2015). Characteristics of targeted soft war: Invasion on cultural
structure. Radio and TV Quarterly, 11(27), 85-100.

Gholamrezaei, A.A. (2014). Culture and Cultural Invasion; Derived from the Words of
the Clergy Ayatollah Khamenei. Tehran: Sazman-e Madarek-e Farhangi-ye
Enghelab-e Eslami, (3).

Hadees-e Velayat Software (2011). Majmueh-ye Rahnamaye Magam-e Mo'azzam-e
Rahbari Hazrat Ayatollah Khamenei Collection of Guidelines from the Clergy
Ayatollah Khamenei. Islamic Sciences Computer Research Center.

Hashemi, S. (2008). Media and Cultural Changes, New Media Technologies. Tehran:
Strategic Studies.




Journal of Applied Family Therapy | Vol.4 |No.2 |Summer 2023

Lord, K. M. (2018). Voices of America, U.S. Public Diplomacy for the 21stCentury, The
Foreign Policy Program at Brookings and The Brookings Project on U.S.Relations
with the Islamic World.

Mansouri, J. (1991). The Culture of Independence. Tehran: Dafter-e Motale'at-e Siyasi
va Bein-ol-Melali-ye Vazarat-e Omur-e Khareje.

Mohammadi, A. (2015). Iran’ Methods of Confronting America's Soft War Against the
Islamic Republic of Iran. Master's Thesis, Department of Political Science, Islamic
Azad University, Shiraz Branch.

Moisi, D. (2017). France in an age of globalization. Washington, DC: Brookings
Institutions Press.

Moradi, T. (2019). America's Soft War Against the Islamic Republic of Iran (The Case
Study of Post-JCPOA Era). Master's Thesis, Department of Political Science,
Islamic Azad University, Shiraz Branch.

Motahari, A. (2013, November 6). Minister of Guidance: Filtering and Parasites are not
the Solution. Shargh Daily. Retrieved from
http://sharghdaily.com/fa/main/detail/24728.

Pishvavar, A. (1997). Political sociology. Ahvaz: Islamic Azad University Press.

Rahmani, G. A., Vahida, F., & Esmaeili, R. (2017). Study of cultural changes caused by
the use of satellite media in the field of family values. Journal of Cultural Defense,
6(1), 1-32.

Rahmani, G. A., Vahida, F., & Esmaeili, R. (2017). Study of cultural changes caused by
the use of satellite media in the field of family values. Journal of Cultural Defense,
6(1), 1-32.

Razavi Zadeh, S. N. (2008). The effect of media consumption on the lifestyle of Tehran
residents. Tehran: Institute for Cultural, Artistic and Communications Studies.
Razavi, S. A. M., Naemati Far, N., & Moosavi, S. H. (2018). The relationship between
media literacy and cultural invasion in social networks. Islam and Social Studies

Quarterly, 6(2), 152-178.

Saberi Majid, M. (2010). Iranian Islamic revolution and media war. Resalat Journal,
4(10).

Saeedian, M., Arzani, H. R., & Yaraqi, S. (2013). Family pathology in Western culture
according to the Clergy of the Islamic Revolution, Ayatollah Khamenei. Ethical
Promotional Journal, 3(110), 9-43.

Safaei, S. (2019). Pathology of cultural invasion among young people in Hamedan
Province. Political Science Quarterly, 15(1), 173-194.

Sameti, M. M. (2006). The CNN and Hollywood era. N. K. Barahui, Trans. Tehran:
Nashr Ney.

Sarrant, P. (2008). Betrayal of the media. M. Dehshiri, Trans. Tehran: Cultural and
Social Studies Institute.

Soltanifar, M. (2008). Collection of articles on media diplomacy: ldentifying effective
factors in diagnosing media diplomacy of the country. H. Bashir, Ed. Tehran: The
Center for Strategic Research of the Expediency Discernment Council.

Wang, S. Y. (2013). Globalization of Chinese film and television industry, protection
and dissemination of national culture. Journal of HUBEI Correspondence
University, 26(2): 169-170.

White House. (2018). Report on the Victims of Iranian Censorship Law.




